
 

Honorary Strategic Communications Officer 
 
Introduction 

The Nutrition Society is a registered charity and a company limited by guarantee. Primarily it is a membership-
based organisation, with membership throughout the world. It is governed by a Board of Trustees, who are in 
their own right members of the Society. The Trustees are elected by the membership, and serve for a period 
of three years, with the option to stand for re-election for a second three-year term.   
 
Role of the Honorary Strategic Communications Officer 

Meetings and Committees: 

As a Trustee of the Nutrition Society and a Director of the company the Honorary Strategic Communications 

Officer will attend the three meetings of the Trustee Board held each year (traditionally held in January, April, 

and October).  

The Honorary Strategic Communications Officer will also attend the three meetings of the Society’s Advisory 

Council, which are held the day before the three Trustee Board meetings. At the Advisory Council meeting the 

Honorary Strategic Communications Officer will deliver a report concerning their activities, and deliver a 

supplementary report to the Trustee meetings if required. 

The Honorary Strategic Communications Officer will also attend the Society’s Annual Charity Meeting and 

Annual General Meeting, both of which are held during the Society's Summer Conference. 

The Honorary Strategic Communications Officer will chair the Society’s Strategic Communications Committee 

Meeting, which is held three times per year. 

The Honorary Strategic Communications Officer as a Trustee is an ex-officio member on all the Society’s 

committees. 

The Honorary Strategic Communications Officer will attend conferences and training sessions where 

appropriate.  

Responsibilities: 

The Honorary Strategic Communications Officer is responsible for: 

1. Developing and promoting the strategic communication activity of the Society. 
2. Leading in explaining to the Trustees, other NS committees, Council and Theme Leaders how 

communication and marketing can support their objectives, and explain which strategic choices have 
been taken and why.  

3. Building a common understanding of the various internal and external audiences and NS priorities 
across its work in communications.  



 

4. Leading in creating continuity in strategic communications activity over an extended timeline, 
articulating objectives and measures of success in Nutrition Society internal and external 
communication. 
 

 

 


